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What better testimony to the thoughtfulness that goes into the employment of 
persons with disabilities than the fact that each such individual’s special needs 
are taken into consideration at the time of induction? An equal opportunity 
employer, Sinar Jernih (Ind) Pvt. Ltd. believes in doing things differently. A 
resting room in the office building has been assigned to people with special 
needs. Ramps, railing and a lift are being installed to make the building more 
disabled-friendly.

In the country since 2001, Sinar Jernih (Ind) Pvt. Ltd. is the India arm of Sinar 
Jernih Sdn Bhd, Malaysia. Headquartered in Chennai, it is headed by Josyula 
S. Shekar as Executive Director. Sinar Jernih focuses on the Hospitality industry 
with clients including the Taj, Oberoi, Hilton and Leela along with properties 
in the business and public domain.

The head office employs nine persons with disabilities ranging 
from orthopaedic impairment to intellectual impairment. Set 
up in 2007, Sinar Jernih’s project for the disabled – Need Trust 
generated employment for 370 persons with disabilities, through 
a job fair. Simultaneously, a web job portal – Able Job was 
hosted to enable those not conversant with English to access 
employment opportunities. Need Trust has been a leader in 
urging other companies to employ disabled persons not merely 
as a part of corporate social responsibility but as a part of 
statutory policy.

Sinar Jernih (Ind) Pvt. Ltd.
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A vision to open one specially-abled restaurant in every city that Yum! 
Restaurants International operates in, opens new opportunities for gainful 
employment of disabled people. The owner of brands such as KFC, Pizza 
Hut and Taco Bell, Yum! opened its first specially-abled outlet in 2008 and 
currently has seven such outlets in four cities. More than 50 per cent of the 
employees in these outlets are persons with disabilities and they are amongst 
the best performers in the country on all business and consumer parameters.

And that is not all! The group’s signature global programme – World Hunger 
Relief – addresses hunger and hopelessness. Partnering the United Nations’ 
World Food Programme, the initiative runs an annual hunger awareness 
campaign for which it has been honoured as the Corporate Partner of the 
Year globally.

The World Hunger Relief programme has set a target of $24 
million and 6 million volunteer hours for the current year. It 
cumulates to $84 million and 21 million volunteer hours for 
the past four years. Funds collected in India are used within 
the country. This year the proceeds will be used to support a 
livelihood project in Rajasthan. Food grain banks will be provided 
to help communities achieve sustainability and enhance resilience 
in difficult times.

The parent company of Yum! is the world’s largest restaurant 
company with over 37000 restaurants in over 117 countries and 

Yum! Restaurant (India) Pvt. Ltd.
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territories. Yum! employs more than 10000 company employees 
and franchise associates across its system in India and is the 
largest and fastest growing restaurant company in the country.

One of the company’s work principles – Believe in All People – 
underscores the importance of actively seeking diversity, believing 
everyone has the potential to make a difference, and coaching 
and supporting every individual to grow to her or his full capacity. 
Giving back and making a difference in the lives of people with 
disabilities is a privilege and a responsibility.
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The Disabled-Friendly Corporate Logo was designed in 1999, when the 
NCPEDP-Shell Helen Keller Awards were first instituted. The brief for the 
design was simple – it was to portray the partnership between the Indian 
corporate sector and the disabled citizens of India. What emerged was 
a simple, yet striking, graphic representation in blue and yellow – the 
international colours of disability. The logo symbolises an ideal relationship 
between companies and people with disabilities. Visually, it portrays two sides 
of the same coin, or in other words, a yin and yang relationship. It seeks 
to reinforce the fact that people with disabilities bring to the table qualities 
such as commitment, productivity, talent and loyalty. It also tries to spread 
awareness amongst corporates that they should practice non-discrimination at 
the workplace, and ensure that it is barrier-free.

The fact that many companies and organisations have realised the economic 
benefits of employing people with disabilities, is evident from the increasing 
number of nominations that we receive each year. And while many of these 
corporates are implementing policies that are already in place globally, it 
is highly encouraging that others have developed and instituted their own 
disabled-friendly corporate policies.

As a supporter of the disability sector, we urge you to do your bit 
by influencing policy at your own workplace, opposing instances of 
discrimination, and persuading others to offer equal opportunity to people 
with disabilities.

The Disabled-Friendly Corporate Logo



Optimism is the faith that leads to achievement. 
 Nothing can be done without hope and confidence.

Helen Keller
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